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About G2 Intelligence 
Advancing the Business of Diagnostic Medicine 
G2 Intelligence provides timely, accurate and trusted analysis of industry and market 
trends, legal and regulatory developments, and technology and innovation that 
directly aff ect the operations, fi nancial performance and competitive position of 
diagnostic testing laboratories and related medical services providers. 
Formerly known as “Washington G-2 Reports”, the company has covered and 
reported on the diagnostic industry for over 30 years. G2 Intelligence delivers topical 
and analytical periodicals, proprietary research studies, and custom advisory services, 
and through live and virtual events, facilitates industry meetings and information 
exchanges.  
Our mission is to deliver relevant, meaningful and actionable fi ndings on diagnostic 
industry markets related regulatory changes and lab operations. Th e organization 
strives to exceed client expectations and develop mutually benefi cial relationships 
with industry leaders and infl uencers.
G2 Intelligence is a division of Kennedy Information, LLC, a leading provider of 
professional markets analysis.
Information on other G2 Intelligence products and services can be found at 
www.G2Intelligence.com. 
Diagnostics Market Analysis and Trends
•	 Lab	Industry	Strategic	Outlook	2011:	Market	Trends	&	Analysis	
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Compliance, Regulation and Risk
•	 CLIA Compliance: The Essential Reference for the Clinical Laboratory, 3rd Edition 
•	 Medicare Reimbursement Manual For Laboratory & Pathology Services 2011 
Periodicals 
•	  Laboratory Industry Report 
•	  National Intelligence Report 
•	  G2 Compliance Report 
•	  Diagnostic Testing & Technology Report 
Webinars 
G2 Intelligence produces live web events that provide unique insight and analysis  
into the issues that matter the most to your lab. Learn with your colleagues in a  
convenient, interactive forum and gain access to our expert faculty’s perspective on a 
wide range of topics. 
Can’t make the date for the live event? View our webinar archive for access to  
recordings of our most highly-rated events. 
Find out more at  www.G2Intelligence.com/webinars. 
Annual In-Person Conferences
G2’s highly-rated in-person events have set the standard for learning and networking 
opportunities since 1979. Featuring world-class faculty, and an ever-changing array of 
topics, G2’s in-person events are designed to deliver the intelligence and insight you 
need to manage in today’s quickly changing, hyper-competitive business environment.
Position your lab for growth, keep up with the competition, and stay current on the 
latest regulatory changes that impact your lab—both now and in the future. 
Find out more at www.G2Intelligence.com/events. 
•	  Lab Institute
•	  Molecular Diagnostics, Fall & Spring 
 •	 Laboratory Outreach 
•	  Lab Leaders’ Summit 
•	  LabCompete: Laboratory Sales & Marketing
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